Rare weather pattern could
inundate region

By Edward Ortiz, Sacramento Bee

Scientists at NASA say they have identified a rare weather
pattern that assures intense and potentially prolonged wet
weather will strike California.

The research findings are a crucial addition to weather
forecasting tools and may go a long way to alerting officials
to the possibility of floods, mudslides and levee failures.

“We have found a strong connection between certain phases of
two systems and the frequency of their atmospheric landfalls
in California,” said Bin Guan, an earth sciences researcher at
UCLA and lead researcher of the study.

Conducted in collaboration with scientists at UCLA and the
National Oceanic and Atmospheric Administration, the study
found a conclusive link between the alignment of two specific
weather patterns in the Northern Hemisphere and the formation
of an “atmospheric river” headed for California.

The research results were gleaned in part from data provided
by NASA’s 1l-year-old Aqua weather satellite — one of more
than 40 weather-related satellites that circle the globe.

Atmospheric rivers are narrow bands of wind, often a mile
high, that can pack the punch of a hurricane. As they move
over the ocean they become laden with water vapor — and can
carry with them as much water as the Mississippi River dumps
into the Gulf of Mexico in an average week.

An example of the power of such an atmospheric river event was
seen in 1999, when a winter storm hit California and caused 15
deaths and $570 million in damage.
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Read the whole story

Scientists decoding language
of plants

By Elizabeth Preston, Nautilus

Entomologist Richard Karban knows how to get sagebrush
talking. To start the conversation, he poses as a grasshopper
or a chewing beetle — he uses scissors to cut leaves on one of
the shrubs. Lopping off the leaves entirely won’t fool the
plants. So he makes many snips around the edges and tips of
the leaves — “a lot of little bites.”

A few months later, Karban, a professor at UC Davis who
studies plant defense communication, returns to the sagebrush
and examines its leaves, many of which now have damage from
real grasshoppers or beetles. However, within about two feet
of the branches he clipped, leaves have been spared the worst
ravages of the hungry insects. That’'s because Karban’s
cuttings convinced those damaged leaves they were under insect
attack, so they sent chemical alarms into the air. Neighboring
leaves intercepted and deciphered the code messages, and began
prepping their own defenses against the bugs.

If plants seem silent to us, it’s only because we’re oblivious
to their chatter — we are just beginning to tap into their
cryptograms. Plants emit codes into the air all the time,
helping them defend against insects and other threats, and in
some 1instances serving as warnings to their neighbors.
Moreover, plants can send “S0S” calls for rescue missions and
summon predators to feed on insect invaders.
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Plants speak in chemical codes — carbon-containing molecules
called volatile organic compounds (VOCs). Characterized by the
ease with which they enter the air, VOCs are a diverse group:
plants alone make more than 30,000 varieties. Some VOCs
produce familiar herbal or flower smells. Others are released
only in response to a specific cue. Within seconds of being
damaged, plants send out green leaf volatiles (GLVs), which we
can detect too — for example, as the smell of a newly mown
lawn.

Read the whole story

Heavenly mountain bike park
moves forward

By Kathryn Reed

While opening day at Heavenly is just two days from now, there
may come a day when the South Shore resort 1s open year-round
for recreation.

Skiing starts this week, as does the comment period for the
scoping for the environmental documents involving the expanded
summer recreation. While much of the first phase of the non-
skiing on-mountain recreation is completed (the zipline opens
in December and rope courses in the summer), Heavenly wants to
develop a mountain bike park, hiking trails, and more ziplines
and rope courses.

It’s possible construction of the mountain bike park would
start in 2015. The 8 to 10 miles are proposed to include
beginner to expert terrain, according to Sally Gunter at
Heavenly. But it won’t necessarily cost avid cyclists anything
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to ride at Heavenly Mountain Resort. This is because the plan
is to tie the park into the Tahoe Rim Trail and connect to Van
Sickle Bi-state Park.

The ropes <course above
Tamarack Lodge at Heavenly
opens to the public 1in
summer 2014. Photo/Provided

“We are aiming for an intermediate trail system catering to
families and folks who want to play together,” Jonathan Cook-
Fisher, USFS recreation special uses program manager, told
Lake Tahoe News. “We want access to and through Heavenly that
connects to a wider system. Connectivity to recreation in the
Tahoe basin is key.”

Cyclists, for a fee, would be able to ride the gondola and
then access trails via Dipper, Comet and Tamarack chairlifts.
It would be possible to ride off the mountain — back to town,
or ride loops on what are commonly known as ski slopes.

The first phase of non-skier activities centers around where
the gondola ends on top of the mountain. What is being
proposed next would spread the activities out more — east
toward East Peak Lake Basin and west to Sky Meadows Basin. The
three areas would be connected via ski lifts, hiking trails,
ziplines and roads.

In addition to the bike park, Heavenly wants to add zipline
and skycycle canopy tours, a ropes course, water activities,
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hiking trails, mountain excursion tours and nature
interpretation.

A snowcat emergency evacuation route for the gondola line 1is
also part of the latest plans.

About three miles of hiking trails will be added to what'’s
already available.

The water activities don’t actually involve getting in the
water. Cook-Fisher said it’s more like learning about mining,
perhaps having a sluice box, as well hiking around East Lake.

“For us, it’s all about educating the next generation,” Gunter
told Lake Tahoe News. “It will create an appreciation for the
national forest and outdoors.”

She anticipates the apparatuses and bike park will be a draw
for locals and tourists.

These new activities are allowed now because of the Ski Area
Recreational Opportunity Enhancement Act of 2011.

Notes:

e The deadline to comment on the scope of the EIS is Dec. 20.
The Forest Service expects to release a draft environmental
impact statement in August 2014 and a final EIS the following
January. For more info, go online.

e TRPA’s Advisory Planning Commission will discuss the
proposal Dec. 4 at 9:30am at the agency’s Stateline office.
The Forest Service will host a workshop Dec. 18 from
5:30-7:30pm at the South Lake Tahoe office, 35 College Drive.


http://www.fs.usda.gov/goto/ltbmu/HeavenlyEpicProject

Study: Illegal drug use
declines at work, Rx drugs
increase

By Lauren Weber, Wall Street Journal
More workers are just saying no, at least by one measure.

The share of U.S. workers testing positive for drugs has
dropped sharply since 1988, according to an analysis of
millions of drug tests being released Monday by medical-
testing company Quest Diagnostics Inc.

Positive workplace tests for cocaine and marijuana have gone
down sharply over the past two decades. Workers may have
gotten more sophisticated when it comes to passing drug tests,
however, especially for marijuana, as government studies show
that its use is rising.

Meanwhile, data suggest that abuse of prescription drugs is a
growing worry for employers.

Read the whole story

Nevada casino mogul wants ban
on Internet gaming

By Peter Wallsten and Tom Hamburger, Washington Post

Billionaire casino magnate Sheldon Adelson, whose record-
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breaking campaign spending in 2012 made him an icon of the new
super-donor era, 1is leveraging that newfound status in an
escalating feud with industry rivals over the future of
gambling.

Adelson, best known for building upscale casino resorts in
Nevada and more recently in Asia, wants to persuade Congress
to ban Internet betting. He says the practice is a danger to
society and could tarnish the industry’s traditional business
model.

Nearly all of his competitors, including Caesars Entertainment
and MGM Resorts, disagree. They say regulated Internet
gambling can be done safely and can boost the industry.

To make his point, Adelson is preparing a public campaign to
portray online gambling as a danger to children, the poor and
others who could be exploited by easy access to Internet
betting.

Three states have moved to legalize online gambling, with New
Jersey scheduled to go live this month. At least a dozen
others are expected to consider it next year.

Read the whole story

Deputy DA running for E1
Dorado County judge

By Kathryn Reed

Prosecuting bad guys is what Vicki Ashworth has been doing for
the last 16 years. Now she wants to be the judge in those
cases.
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Ashworth is running for the El Dorado County Superior Court
judgeship being vacated by Doug Phimister.

For the past 14 years Ashworth has worked in the El Dorado
County District Attorney’s Office, and was with the Amador
County DA’s Office the previous two years. She has spent her
time in Placerville handling every type of case possible -
from homicides to domestic violence to fraud to sexual assault
to general felonies.

Vicki Ashworth

“My career has been devoted to serving the community where I
lived, where I raised my children. Being a judge allows me to
continue serving my community, but in a different fashion,”
Ashworth told Lake Tahoe News.

Ashworth believes she would be able to easily make the
transition from being an advocate for a client to being
impartial on the bench.

“What a lot of people don’t realize is you do that a lot as a
prosecutor. Honestly, before I file a case or settle or decide
to go forward to trial, you really do have to look at all the
facts,” Ashworth said.

She believes her boss, Vern Pierson, is doing a good job and
has no desire to run for his seat.

Ashworth would not be the first El Dorado County judge to come
from the DA’s office. Judges Suzanne Kingsbury and James
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Wagoner are two who have.

The 43-year-old has had aspirations of being on the bench for
at least four years. She went through the Jenny Commission
process that scrutinizes judges for possible gubernatorial
appointment. She made it through, but then-Gov. Arnold
Schwarzenegger picked Curt Stracener.

Kingsbury is the only female judge in the county. Ashworth
doesn’t fret about going into a male-dominated environment
because that’'s all she’s known throughout her professional
life.

And she said she is already good at not talking to her husband
about work. He's a captain in the El Dorado County Sheriff’s
Department.

“The most important thing to me is my ethics and my integrity.
It’s something I’'ve taken very seriously my entire career.
It's not something I would jeopardize or put into question,”
Ashworth said.

Questionable telemarketer
goes after repeat donors

By Kendall Taggart, Center for Investigative Reporting

Judith Johnson of Stacyville, Iowa, doesn’t get out much
anymore.

Legally blind and living on a small Social Security pension,
the 72-year-old used to go to church once a week. She stopped
out of fear that her new walker would snag on the railroad
tracks she had to cross to get there.
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But Johnson, whose tiny apartment 1is decorated with
crucifixes, still believes it’s her duty to help those less
fortunate.

So when telemarketers call on behalf of cancer patients,
homeless veterans or disabled firefighters, the retired
secretary finds it hard to say no.

That penchant for giving made Johnson the target of America’s
billion-dollar charity fundraising industry.

In one recent year, callers persuaded her to write 25 checks
to 11 different charities.

Telemarketers are being
accused of making misleading
statements.

Photo/Scott Keeler/Tampa Bay
Times

The repeated calls were no fluke.

Each one can be traced back to a single source — Associated
Community Services, a Michigan-based company that is one of
the nation’s largest charity telemarketing firms.

After Johnson gave to one charity, the firm put her on a list
that got her bombarded with calls for nearly a dozen more
company clients. Telemarketers sometimes called several times
a day.
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Johnson told one phone solicitor she couldn’t afford to give
to a charity called Children with Hair Loss.

“She said, ‘You're going to let this poor little child be
bald-headed when they’re only 4 years old?’” Johnson recalled.
“I really felt bad for the children, so I think I gave her
around $10.”

Unbeknownst to Johnson, about $1.75 of that donation made it
to the charity. The telemarketing firm pocketed the rest.

Johnson's story is just like that of millions of Americans who
give once over the phone only to find themselves flooded with
calls for more causes.

To track how this happens, the Tampa Bay Times and the Center
for Investigative Reporting scrutinized how a single company,
Associated Community Services, operated in one state that has
amassed a treasure trove of data.

Reporters interviewed 10 current and former employees and
examined internal company documents subpoenaed by the Iowa
attorney general. Iowa regulators used the records, which
provide a rare glimpse into the inner workings of the charity
industry, to build a case against the firm. Earlier this year,
a judge in Iowa ordered Associated Community Services to stop
soliciting in that state until it fully complied with a
subpoena. The telemarketer is appealing the ruling.

In interviews, phone solicitors described the tactics they
used to persuade donors to give. Along with the records, which
include details about every Iowa donor who gave 10 times or
more, their descriptions reveal a deliberate strategy of
targeting trusting donors and exploiting their generosity to
fuel profits in the name of charity.

From March 2010 through June 2011, nearly 400 Iowans made 10
or more donations to the firm’s charity clients. Total number
of donations from the frequent-donor group: more than 5,500,



worth a combined $102,000.

Associated Community Services would hit up its most reliable
givers dozens of times in a year, with no regard for their age
or financial situation.

Calls came so often that nearly half of the repeat donors gave
to two different charity clients in a single day.

In an email, company officials said they call people on their
hot list randomly and do not purposefully call multiple times
a day.

“If the stars aligned properly, it is possible that a
potential donor phone number could be called for several
charities in one day,” President Richard Cole wrote. “But this
would be an unusual incident.”

Cole also said the company does not target the elderly and has
no way of knowing the age or financial situation of the people
they call.

But the Iowa attorney general found that most of the company’s
prolific donors — those who gave 20 times or more — were 69 or
older.

The top donor was a man in his 80s in Dubuque. In just over a
year, he made 38 donations totaling $1,375 to 13 of the
telemarketer’s charities.

Six times, he gave to two of the firm’s clients on the same
day.

The Iowa data details one company’s operations in a state with
roughly 3 million residents. But industry experts and the
firm’s employees who worked the phones say it 1is
representative of how Associated Community Services and many
other telemarketers do business across the nation.

Industry experts said such practices are used primarily by



telemarketing companies that do cold-calling and take a
percentage of the donations raised, rather than a flat fee,
for their service.

The vast majority of the nation’s 1.6 million nonprofits do
not use telemarketing firms. Charities that hire these phone
solicitors wind up with a fraction of what gets raised.
Financial filings by clients represented by Associated
Community Services show the firm and its related companies
keep as much as 85 cents of every dollar donated. Once
charities pay their own administrative costs — including rent
and salaries — it often means pennies on the dollar make it to
those in need.

Earlier this year, the Times and CIR examined thousands of
charities that hire professional solicitors and identified the
50 worst based on how much they had paid these outside
fundraisers over a decade. Nine of the 50 worst charities
hired Associated Community Services to raise donations in Iowa
and elsewhere nationwide.

The company collects donations in small amounts, meaning even
repeat donors typically spend a few hundred dollars a year.
But the money adds up. IRS records filed by charities show
that Associated Community Services raised nearly $40 million
for its clients in 2011.

Cole said the company, which employed 1,000 telemarketers in
2010, instructs employees not to collect money from people who
seem confused or can’t hear well.

But former employees said any such guidelines were widely
ignored in the rush to generate profits.

Ex-workers said they felt pressured to keep pitching even if
people were crying about their own losses or if they were
elderly and confused.

Some people seemed starved for conversation, workers said. One



former employee said he got a $50 pledge from a woman who kept
him on the line for two hours. By the end, she had invited him
to come visit and offered to include him in her will.

Another caller, Dwight David “Spyder” Turner, worked at the
company for two years. He said he was fired in January for
failing to push hard enough to make the “sale.”

“You'd get people on the phone who sounded like they were
dying or not all there,” said Turner, a 66-year-old resident
of Detroit. “With that job, you had to leave your conscience
and compassion at the door.”

Inside the phone room

John Abraham never met the people on the other end of the
line.

But for four years, he made his living off their generosity,
handling 300 to 400 calls a day as an employee of Associated
Community Services.

Though Abraham, 43, left the company last year, he can still
launch into a persuasive charity pitch at will.

“I won't lie,” he said recently. “I was pretty good at it.”

Abraham learned to sell in the Detroit area, where Associated
Community Services has two locations packed full of $10-an-
hour telemarketers.

New hires rarely stay long in these high-pressure jobs. But
for those who excel, the rewards can be great. In good years,
the company raffled off TVs and cars at the office Christmas
party, Abraham said.

In his job as a cold caller, Abraham was among those making
the first pitch to prospective donors. If he persuaded someone
to give, that person was marked as a “reload” — a designation
that meant they would be hit up again for the same charity.



Reloads would also immediately go into the company’s dialing
system so they could be solicited for other charity clients.

Sometimes, Abraham said, another pitch would come the very
same day.

“They’d call you for breast cancer in the morning and veterans
at night,” he said.

Although legal, the practice is frowned upon by many in the
nonprofit world.

Instead of helping charity clients cultivate 1loyal
benefactors, it drains generous donors by tapping them
frequently for an array of causes, said Roger Craver, a 50-
year veteran of the fundraising business.

“They’re ripping the charity and the donor off because they’re
not permitting a relationship to grow between the two,” Craver
said.

Because so many contributions are $10 to $20, it puts even
more pressure on telemarketers to dial relentlessly to drive
profits in a high-volume business.

To hit their quotas, the employees who spoke to the Times and
CIR said they were trained to push hard under almost any
circumstance.

Abraham said he once reached a man on his cellphone at a
funeral.

“You get in trouble if you didn’t pitch them anyway,” he said.
“You’'re supposed to say, ‘I'm sorry for your loss, but our
veterans are struggling every day.’”

Company documents submitted to Oregon regulators in 2010 show
that telemarketers were trained to keep pushing even when they
got a wrong number.



“I'm terribly sorry,” the instructions say. “We’re calling as
many residents as possible in (their state) to let you know
what we’re doing, so I'll be brief (immediately go to
opening).”

Turner, the former Associated Community Services telemarketer,
said the firm was constantly pressing workers to get people to
give by credit card, rather than check, so the sale could be
processed immediately.

“If I had an old lady on the phone who was sick in bed, I
wasn’'t about to tell her I'Ll hold on while she goes and gets
her credit card,” Turner said. “But that’s what you were
supposed to do.”

High pressure pays off

One Iowa donor, Sonja Molitor, is proof that the persistence
of telemarketers pays off.

Molitor, 76, is a retired nurse. Until a few years ago, her
husband ran the couple’s 400-acre farm in northeast Iowa,
growing corn, hay and oats.

Now all the animals — except for a black Lab named Molly and
20 barn cats — are gone. And Molitor, a petite brunette with a
pixie cut, spends her days caring for her husband, who has
dementia, and hauling buckets full of cat food to the red
barn.

“I'm a huge lover of animals,” she said as cats swarmed around
her feet at feeding time. “But not in the house.”

Though the couple, who had no children, live a comfortable
retirement, Molitor tries to be mindful of where her money
goes. But when a telemarketer calls while she’s cooking or
while she’s helping her husband, Molitor often donates just to
end the call.

“Sometimes it’s easier to give them $10 and be able to get



them off the line than listen to all the reasons you should
give,” she said.

That response put Molitor on the hot list at Associated
Community Services.

Iowa records show that over 10 months, the firm’s employees
persuaded her to give 15 times.

Molitor said they called even more, but she sometimes hung up.

They called her twice on the same day in March 2011 and
persuaded her to give to two different charities with similar-
sounding names — Cancer Fund of America and The Breast Cancer
Charities of America.

“The names are so confusing,” Molitor said. “And then they
say, ‘If you donate this one time, we won’t bother you again
for another year.’”

Four former phone solicitors told the Times and CIR they found
ways to imply that the charity’s fundraising drive was an
annual event.

Juantai Phillips, who worked at Associated Community Services
for about three years, said he told people he would call “only
once a campaign.”

What he did not say was that the campaign took place four
times a year, Phillips said.

Fundraising experts say the distinction is important because
donors are more likely to give if there is a sense of urgency
or timeliness to a fundraising drive.

A script submitted by Associated Community Services to Oregon
regulators in 2010 shows that the firm used this tactic to
nudge prospective donors who said they needed to consult a
spouse before giving.



“Well since it’s a nonprofit,” the caller was instructed to
respond, “we only get one chance to call.”

Calling practices described by the firm’s employees are backed
up in government records across the nation.

Since 2002, at least nine states have brought actions against
Associated Community Services, accusing the company of a
variety of infractions including misleading donors.

In 2010, the Iowa attorney general recorded company callers on
an undercover phone line. Based on those calls, the state
accused the company of fooling donors into thinking they were
giving to a one-time charity campaign. On the same recorded
calls, telemarketers and managers implied that 100 percent of
donations would go to the charity — rather than the roughly 15
percent figure cited in documents.

Company officials signed a $35,000 settlement but admitted no
guilt.

Cole, Associated Community Services’ president, said employees
are trained to give "“accurate and appropriate answers” to
donors’ questions. “Individuals who fail to follow ACS
policies are subject to discipline,” he said.

Little for the needy

Earline Williams wouldn’t be so upset if more of her money had
gone to help those in need.

The 74-year-old Waterloo resident 1is a church-going
Presbyterian with a sharp mind and a strong sense of giving.

Though her husband is a retired medical technologist with a
comfortable income, Williams proudly says she draws from her
own retirement funds when 1t comes to charitable
contributions.

She tries to set aside 10 percent of her Social Security



checks, earned from her time as a day care worker.

One year recently she was surprised when she realized her
donations had ballooned to $1,800, in part because of her
generosity to telemarketers like those at Associated Community
Services.

The Times and CIR found that in one year she made 21 donations
to nine different charities represented by the firm. The
checks totaled $340.

“Coming from kind of a small income, that was a lot of money,”
said Williams, who tallies her donations at tax time using her
check registers. “I suppose it'’s just thinking there’s a need,
and I need to try to help.”

Williams, who has four children, tries to keep track of all
the charities she supports. But she’s given to so many, she
can’t even remember their names.

“There were so many different cancer groups, and I know I've
done a couple of ‘wish charities,’” she said. “The names are
so identical that sometimes I find I’'ve given to a different
charity than the one I thought I was giving to.” The Times and
CIR found that Williams gave three times each to Cancer Fund
of America and Children’s Cancer Fund of America, charities
run by a man and his ex-wife in Tennessee.

Both of the groups ranked among America’s worst charities
based on the amount they have paid professional solicitors.

The calls to Williams came so frequently that she could
recognize the voices of certain telemarketers, even when they
were calling for different charities. She said she felt guilty
if she turned them down.

“They have such a terrible job,” she said.

Williams said she realized some of her donation would go
toward paying those workers, but she did not think it would be



85 percent.

Of the $25 she gave to Foundation for American Veterans in
January 2011, for instance, $3.75 made it to the charity,
according to the charity’s IRS filing.

After years of giving, Judith Johnson, the legally blind
woman, only recently realized how little of her money went to
charity.

In one year, she donated almost $400 to Associated Community
Services clients. Less than $80 remained after the
telemarketer took its cut.

A few hundred dollars may not mean much to some people. But
Johnson said in some months she was giving away a quarter of
her income to the various charity telemarketing companies
calling her.

About a year ago, Johnson had the phone company put a message
on her answering machine. It warns callers that her line no
longer accepts telemarketing calls and tells them to put her
name on their “Do not call” list.

Since then she hasn’t been bothered as much, and her finances
have improved, allowing her to buy some winter clothes and
treat herself to a Bible study guide.

But she’'s still stung when she thinks of how often she fell
for telemarketers’ pitches.

“I'm shocked at how double-tongued these people can be,”
Johnson said. “Sooner or later these fraudulent people are
going to have to face their maker.”

Tampa Bay Times computer-assisted reporter Connie Humburg and
researcher Caryn Baird contributed to this report.



Calif. parched — on pace for
record dry year

By Jon Erdman, Weather Channel

The first 10 months of 2013 have been the driest such period
on record in California, dating to 1895, according to the
National Climatic Data Center.

Compare the rainfall so far in 2013 with the average-to-date
totals through Nov. 14. Some locations are running over 20-
inch precipitation deficits for the year, so far.

As a result, 84 percent of the state is categorized in severe
drought, according to the Nov. 12 Drought Monitor analysis.
Kern, Santa Barbara, San Luis Obispo, and parts of eight other
California counties are considered in extreme drought, one
drought category higher in the analysis.

This has taken a toll on the state’s reservoir levels.

™

California dry years are not
unusual. This 1is the Tahoe
Keys pier in November 2009.
Photo/LTN file
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According to the California Department of Water Resources,
several reservoirs are less than 40 percent capacity as of
Nov. 13, including Lake Shasta (37 percent), Folsom Lake (27
percent), and Pine Flat Lake (17 percent).

Weather Underground weather historian, Christopher Burt, first
raised concern about this worrisome drought in a late October
blog post. “Now here it is November 14 and nothing has
happened (no significant rain) since my blog,” said Burt in an
email to me about this event.

“It's amazing how we are running 50 percent below the previous
calendar record for many spots,” said Charles Bell of the
National Weather Service in Monterey in an email to Burt on
Nov. 14. “It’s so bad that we thought the data at SFO (San
Francisco) was not correct.”

Any Relief?
A critical season looms for the nation’s most populous state.

California has pronounced wet and dry seasons. San Francisco,
for example, picks up 85 percent of its average yearly
rainfall in a five-month period from November through March.
Snowmelt provides up to three-quarters of the West’s
freshwater supply. In California, Sierra and to a lesser
degree, Colorado River snowmelt, is crucial for reservoir
replenishment.

In short, the Golden State needs a wet winter, with a
combination of significant rain and mountain snow to replenish
groundwater and reservoir levels. You could say California
dreaming on such a winter’s day for water resource managers
includes a parade of Pacific storms.

Are there any signs of the pattern turning wetter?

This weekend, a pronounced jet-stream disturbance will plunge
into the Pacific Northwest and Rockies, but this is not a



patten conducive for California rain or Sierra snow.

This week, a Pacific frontal system is expected to finally
bring some rain to at least parts of Northern California.

What's not certain at this time is whether all the significant
rainfall will remain pinned to far northwest California, or if
it will also spread farther south to thirsty parts of the
Sacramento and San Joaquin Valleys, even to parts of the L.A.
Basin, not to mention some welcomed snow to the Sierra.

What about the rest of the winter and spring?

Interestingly enough, of the 10 driest October-November
periods on record in San Francisco, two years had excessively
wet Decembers. Most recently, this occurred in December 1995.

December, January, and February are the three wettest months,
on average, in the Bay Area.

That said, it remains to be seen if the Pacific storm track
will set up from December through the spring to steer a parade
of wet, Pacific storms to the thirsty Golden State.

Beekeepers to discuss their
future 1in Tahoe
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The California State
Beekeepers Association 1is
meeting in Stateline Nov.
19-21. Photo/John Miller

By Kathryn Reed

Survival of the honeybee is of much greater importance than
whether or not there will be honey on store shelves.

“We are having a hard time keeping bees alive .. mostly the
honeybees,” John Miller, president of the California State
Beekeepers Association, told Lake Tahoe News. “Domestic
honeybees are the global champions of pollination and honey
production. They may be the most beneficial insect on Earth.”

But their habitat is shrinking as farmers plant nonnative
crops that then take away areas for bees to forage.

Some of this is happening in North Dakota — one of three
locations where Miller operates Miller Honey Farms. (The other
locales are in Newcastle in Placer County and in Idaho.) North
Dakota farmers are planting soybeans and corn on land that
once was “summertime pasture for bees in California.”

This is one of the topics that will be discussed Nov. 19-21
during the state organization’s annual meeting at Harrah’s
Lake Tahoe.

“We are the gatekeepers of the food supply. Thirty percent of
what people now eat in America 1is directly traceable to


https://www.laketahoenews.net/wp-content/uploads/2013/11/bees.jpg

honeybees,” Miller said.

The afternoon session on Nov. 19 will be about improving
access for honeybees as well as the link between bees and
almonds. Miller said the two are co-dependent.

“Without the bees, the almond industry will not continue to
thrive and prosper, and without the almond industry, the
beekeeper business model will fail,” Miller said.

What people are putting on their crops is of importance too,
because bees consume pesticides and herbicides. Even the
average homeowner should avoid applying pesticides in the
middle of the day when “pollinators are visiting.”

Miller says the domestic-European honeybee 1is the most
productive bee. All fruits with a pit benefit from them, as do
pumpkins, kiwis, apples and berries, to name a few foods.

“As we become more wealthy as a planet, we improve our diet.
As we improve our diet, we buy more of the foods that are
dependent on bees for pollination,” Miller said. Without bees,
he said, people will be eating a whole lot more corn and rice.

What groups like his can do is advocate for conservation
programs to be reinstated. Miller said for various reasons a
lot of public land is not available to beekeepers.

“We have to be the voice for our living. There 1is no
government program,” Miller said.

He pointed to the Placer Land Trust as an entity that has been
good to beekeepers. The group planted a seed mix that is a
benefit for native species and pollinators.

While bees on their own fly from area to area pollinating
plants and creating nectar, it is the beekeepers like Miller
and his brethren who bring the bees in large numbers to
farmers.



They are portable as they happily live in a hive. Some people
are hobbyists, while others make a living as beekeepers. It's
not unheard for a beekeeper to have 10,000 hives.

The beekeepers can then make honey, which comes from just
about every state. Flavors are all over the board, and this is
because the bees are foraging on so many different plants.

Some facts about honey from Miller:

e Honey is the only food consumed by humans that is produced
by an insect.

* The average honeybee will make only one-twelfth of a
teaspoon of honey in her lifetime.

e To make 1 pound of honey bees travel as far as 55,000 miles,
getting nectar from more than 2 million flowers.

e A colony produces 60 to 100 pounds of honey a year.

No reason to pay full price
for 1ift tickets

By Janet Fullwood, San Jose Mercury News

Skiers and snowboarders are perpetual optimists who like to
believe the coming season will bring more powder than ever
before. While that’s up to Mother Nature, one hard, cold fact
is for sure: Peak-season rates at prominent resorts now top
$100 a day at the ticket window.

Snow-sports enthusiasts can just say “ouch” — or go online to
save.
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Taking their cues from airlines and hotels, mountain resorts
are selling discounted lift tickets online and through
smartphone apps, and pricing them according to anticipated
demand. Many are also enlisting third-party resellers whose
sophisticated platforms allow them to release a limited number
of tickets at a given rate or otherwise change prices on the
fly.

“Because resorts can control dates and volume, they can put
out deals up to 80 percent off the walk-up rate,” says Ron
Schneidermann, co-founder and CEO of Liftopia, a San
Francisco-based site that is to snow-sports enthusiasts what
Expedia is to air travelers.

“The airline industry did a good job of conditioning people to
book in advance,” he adds, “and that’s what the ski industry
is doing now. The focus 1is on advance-purchase, online
bookings, whether through the individual resort websites or
us.”

Season passes bought early in the year (the best deals dry up
after Labor Day) offer the best value for those who plan to
spend a lot of time on the slopes. But for those who can’t
justify the cost or just want to try someplace new, advance
purchase of a date-specific lift pass can bring significant
savings of 10 to 60 percent.

And it’s not just infrequent skiers who bite. According to
Schneidermann, about one in five Liftopia customers holds a
season pass to a resort other than the one for which they're
buying tickets online.

Read the whole story
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